
Press under fire 
By Commissioner James H. Quello 
Federal Communications Commission 

T elevision news is very much in the 
public mind these days. There are 

those who are becoming more and more 
distrustful of an adversarial press that has 
been accused of discrediting the government 
of its own country and undermining 
national will, and I reluctantly have 
concluded that the adversary mentality of 
the press is reaching serious proportions and 
that this may have serious adverse conse
quences for the press-particularly the 
broadcast press. 

I want to emphasize at the start that I am 
not taking on the role as a would-be censor. 
I am a former broadcaster and newscaster. I 
register my comments from the vantage 
point of one who has not only been on the 
"other side," but would still like to be on 
the "journalist's side." While I am a 
government official charged with the 
licensing of broadcast stations, my record 
opposing the discriminatory fairness 
doctrine and supporting full First Amend
ment rights for broadcasters is second to 
none. Accordingly, I see no bar to the 
exercise of some First Amendment rights of 
my own. 

If Jesus Christ had a second coming to 
Earth to become president of the United 
States, he would no doubt be manufactured 
into a stumblebum, or an inept "non
leader" by that segment of the press 
establishment that views its role in society as 
that of an "adversary" to any incumbent. I 
certainly think that Presidents Ford, Carter 
and Reagan would appreciate my point. 

In this adversary posture, were George 
Washington and his Continental Army pre
paring to cross the Delaware, the press 
would be concentrating on the inhumane 
suffering of underclothed and even 
barefoot American soldiers in the bitter cold 
of Valley Forge. I can also imagine the line 
of questioning to the soldiers: Did you know 
your leader is a member of the wealthy 
landed gentry? ... Did you know General 
Washington doesn't actually know the 
number of enemy, and has to resort to 
distorted estimates of their strength? A few 
might even editorialize: Isn't British red 
better than dead? 

In my view, several recent events have 
tended to erode public trust in media, parti
cularly the electronic media. 

A n honorable field general selected to 
lead our troops in an unpopular , 

undeclared war certainly not of his making, 
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was unjustly maligned in CBS' "The 
Uncounted Enemy, a Vietnam Deception." 
It is now apparent that the battle to clear the 
general's name would have been better 
fought in the court of public opinion rather 
than in a libel court which required clear and 
convincing evidence of malice. As I see it, 
General William Westmoreland made a 
command decision regarding enemy 
strength which he had the right and 
obligation to make, right or wrong. The 
one-sided documentary charging 
conspiracy represented shoddy journalism. 

In another example of journalistic 
malfeasance, an Israeli general won critical 
battles for his beleaguered country, a strong 
ally of the U.S., but was maligned by inac
curate reporting by Time, a prestigious 
national magazine that usually knows 
better. 

Still another example is ABC's unbe
lievable accusation that the CIA-the U.S. 
government-actually employed a murder 
squad to kill a Honolulu financial figure. 
The CIA vehemently denied the charge, and 
ABC, without an apology and after a long 
delay, merely admitted it could not sub
stantiate the charge. 

Freedom of the press confers upon 
reporters the freedom to be wrong so long as 
it is not done with "malice" -a very sub
jective, difficult standard-and, in the case 
of broadcasters, so long as there is no 
evidence of deliberate news distortion. 
However, editors, publishers and broadcast 
executives have the responsibility to make 
sure reporters are not wrong too often or to 
such an egregious degree that they are an 
embarrassment to their organization or 
profession. In my view, broadcast owners, 
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executives and managers should more and 
more assume the role of publisher or even 
editor-in-chief. 

It is clear that television is the most 
pervasive form of the press. In recent years, 
surveys have consistently shown that more 
Americans turn to television for news than 
to any other medium. This must be regarded 
as a "two-edged sword" by those who have 
careers in television news. It is obviously 
flattering to be the press of choice and to 
exercise the greatest impact on a majority of 
Americans. That popularity, however, 
carries with it a public awareness of this role 
that requires the highest standards of 
professionalism .. 

I t has been suggested that the proper 
role of the press is to be an adversary of 

government. I believe that this is a simplistic 
and dangerous philosophy. The proper role 
of the press is to seek the truth and to 
inform. The press must present facts in a 
timely manner and in a context that is 
calculated to educate the populace in the 
most truthful, complete manner possible. 

I urge-just as recent self-criticism by the 
press suggests-that the media re-examine 
their attitudes, their manners and, most 
importantly, their recent tendency to act 
solely as an "adversary." 

It ought to be clear that "adversarial" 
excesses by the media will destroy their most 
valuable asset-their credibility. I suggest 
that the media seriously reconsider the time
honored journalistic concepts of "fair
ness," "objectivity," and yes, a little 
"humility." It is a presumptuous notion to 
believe that the media were anointed on high 
as the nation's resident "adversary. " 

A free press is vital to a democratic form 
of government because the policies of such a 
government are formed ultimately by the 
people. An uninformed or a misinformed 
electorate can result in dangerous policies 
and ill-advised actions. A press that cannot 
or will not perform its informational role 
under the highest standards of public trust 
does not deserve public support. 

Perhaps there is a message we should all 
heed when Congress, the elected representa
tives of the people, so adamantly refuses to 
repeal the restrictive fairness doctrine and 
Section 315. The First Amendment not
withstanding, Congress may be insisting 
that the electronic press gain full freedom 
the old fashioned w.ay-they may have to 
earn it! CI 

33 

'00) 



HE NJatllllllE 

R GRAMMER JULY / AUGUST 1985 
VOL.12 NO.6 

he official publication of the National Association of Television Program Executives 

6 STEPHEN CANNELL RIDING 
HIGH WITH MAJOR HITS 

12 

17 

He aims to get more shows into 
syndication to subsidize programs 
losing money from low network 
fees. 

COMMUNITY INVOLVEMENT: 
KEY TO TV UNIQUENESS 
"Second Chance" documentary 
on organ transplants inspires local 
donor campaigns. 

EXCLUSIVE INTERVIEW 
WITH ROBERT CONRAD 

Editorial Office 
330 West 58th Street, New York N.Y. 10019 
Tel. (212) 757-7214 
Bob Bernstein, Publisher 
Joel Chadys, Managing Editor 

Advertising Office 
Ironstone Building B-ll, 520 Stokes Rd . 
Medford, N.J . 08055 
Tel. (609) 654-1830 
Ron Gold, Advertising Director 
Deadline is 15th of month preceding month 
of publication. Send production materials 
to NATPE Programmer, Colonial Print
ing, 619 S. Prince St. , Lancaster , PA. 17603 
Paul Woodland, Production Manager 
Tel. (717) 627-0813 

The NATPE Programmer 
(ISSN 0745-3094) is published monthly 
except May through August when it is 
published bi-monthly (May/ June and 
July/August) by and for the National 
Association of Television Program Execu
tives (NA TPE International), 342 Madison 
Avenue, Suite 933, New York, N.Y. 10173 . 
Second-class postage paid at New York, NY 
and additional mailing offices. 
POSTMASTER: Send address changes to 
The NATPE Programmer, 342 Madison 
Ave., Suite 933, New York, NY 10173. 

19 

30 

33 

HOLIDAY FARE 
Listing of available syndicated 
holiday product produced for 
Halloween, Thanksgiving, 
Christmas, Hanukkah, New Years, 
Valentine's Day. Easter, July 4th 
and other special days. 

HOLIDAY PROGRAMMING: 
CREATIVITY COUNTS 

ADVERSARY MENTALITY OF 
BROADCAST PRESS SPELLS 
TROUBLE, SAYS QUELLO 

34 CONVENTION COVERAGE, 
AWARDS OF BPME/BDA & 
NCTA, PLUS BANFF TV 

44 NEWS IN REVIEW 

45 TAX TALK 

46 PROPER CHANNELS 

48 IN THE PICTURE 

49 BY THE NUMBERS, 
GLOBE PROBE, STAR TEK 

50 AS THE PROGRAMMER TURNS 

52 SCROLLS AND BOWLS 

54 MEMBERSHIP FILE 

55 CONFERENCE '86 PREVIEW 
JOB PLACEMENT BUREAU 

NJatllllllE 
INTERNATIONAL 

342 Madison Avenue 
Suite 933 

New York, NY 10173 
Tel. (212) 949-9890 

EXECUTIVE D1RECIOR - PIDL CORVO 

EXECUTIVE COMMITTEE 
Presidenl 
BOB JONES 
KING·TV 
Seattle, WA 

Finl Vice Pres. 
DAVID SIMON 
KTLA 

Second Vice Pres. Immed. Past Pres. 
DEB McDERMOTT JOHN VON SOOSTEN 
KMBC-TV Katz Television 

Los Angeles, CA Kansas City, MO New York, NY 

Closs of 1986 
JOE WEBER 
WOFL·TV 
Orlando, FL 

CHARLOTTE HALL 
WMAR-TV 
Baltimore, MD 

DAVID SIFFORD 
King World Enterprises 
Nashville, TN 

MARC DOYLE 
WAGA-TV 
Atlanta, GA 

CAROL HEALEY 
Grant Broadcasting 
Miami, FL 

Director of 
PubU. Rel. llons 
BOB BERNSTEI N 
March Fivc. Inc. 
New York, NY 

BOARD OF DIRECTORS 
Class of 1987 
LINDA DesMARAIS 
WCIX·TV 
Miami, FL 

LON LEE 
KCNC·TV 
Denver, CO 

PAUL KRIMSIER 
KGMC·TV 
Oklahoma City, OK 

MARVIN GRIEVE 
MG/ Perin, Inc. 
New York , NY 

DON WILBURN 
WVUE·TV 
New Orleans, LA 

JOSEPH JAY ISABELLA 
Telerep. Inc. 
New York, NY 

Director of 
De'lt lopmf.llt 
RONOOLD 
NATPE 
Medrord, NJ 

Cl .... of 1988 
DAVIDKENIN 
USA Network 
Glen Rock , NJ 

BILL CASTLEMAN 
KRLD-TV 
Dallas, TX 

MIKESEAGLY 
WZZM-TV 
Grand Rapids, MI 

WM. HUNTER LOW, JR. 
Eastman Kodak 
Rochester , NY 

STU SEIBEL 
KIMA-TV 
Yakima, WA 

Counsel 
RICHARD BAROVICK 

~~~ ~f:~ ~~~er~~vick 
New York, NY 

Assoc. Member Rep. 
JOE TIRINATO 
MGM/ UA Television 
New York, NY 

Past Presidents 
STAN MARINOFF 
WISN-TV 
Milwaukee, WI 

CHARLES W. LARSEN 
D.L. TafFner/ Ltd. 
New York, NY 

STEVE CURRIE 
KOIN-TV 
Portland, OR 

Opinions expressed in 
The NA TPE Program
mer are Ihose of Ihe 
aUlhors and not neces
sarily those of NA TPE 
international, its officers 
or directors. 

SubscrFplion prlre 0/ Slj 
per yoor, 12.50 M' issu~. 
is included in 'IIltmlier· 
ship dues. 

NATPE Programmer Committee: Ron Klayman, Chairman, WMC-TV, Memphis; Charlotte Hall, Co-chairman; 
David Kenin, Phil Corvo, Ron Gold, Mike Donovan, Bob Bernstein, Joel Chadys 

) 




