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assuredly and coropletely collapse. In fact, the thought crosses 
my mind that advertising may well be this nation1s principal 
guarantee against a government supported and controlled 
broadcast industry. Advertising underwrites the programming, 
the uncensored news and otDer services provided by the most 
varied and sophisticated broadcasting service in the world. 

Despite what I regard as sound legal and policy arguments in 
favor of full protection for commercial broadcast speech, it is 
a fact of life that broadcasters can expect efforts to continue 
to restrict certain types of advertising. A current example is 
the campaign against alcohol advertising on broadcast media now 
being conducted at the Federal Trade Commission. 

I am sympathetic to the ultimate objectives of public interest 
groups who want to reduce the incidences of drunk driving and 
teenage alcoholism. However, past experience has shown that the 
suppression of commercial speech does not remedy the problem. A 
case in point is the ban on cigarette advertising that was 
applied exclusively to the broadcast media. In my opinion, the 
resolution of the issues raised by interest groups is not 
effected by the suppression of commercial speech, but rather by 
the continued development of messages and programs which inform 
the public on issues of public concern such as crime, alcohol 
and drug abuse, and drunk driving. 

It is through a free exchange of ideas that people can best 
make informed decisions. Television can serve an important role 
in communicating messages pro and con on the subject of drinking 
as well as on any other issue. I do not believe, however, that 
television has the sinister capacity of being able to compel the 
audience to agree with the messages it delivers. I see no 
danger from the presentation of .~ messages on television that 
compares with the danger that results from efforts to censor the 
delivery of messages for "people1s own good." 

Aside from the theoretical rights associated with commercial 
broadcast speech, there are sound reasons why broadcasters 
should be concerned about demands for changes in the carriage of 
alcohol advertising. Broadcasters are members of the community, 
too generally very good members. They are awar.e of the 
pro b 1 em s ass 0 cia ted wit hal c 0 hoi and d rug a bus e , and h a vet a ken 
steps to address these issues both through 'public service 
announcements and other types of programming, including, in some 
cases, entertainment programming. I applaud the efforts of the 
broadcasting and advertising industries that have provided time 
and creative talents to inform the public on issues affecting 
public health and safety including the dangers of alcohol 
abuse. I applaud the continuation of these voluntary efforts to 
serve the public as well as the broadcasting and advertising 
industries. 


